I= Tdﬁﬁﬁdr Ferdamal, samgongur og upplysingateekn
Statistical Series Tourism, transport and [T

2015:1 « 23. janaar 2015

Tolvu- og netnotkun 4 islandi og i 68rum
Evrépulondum 2014

Computer and Internet usage in Iceland and other
European countries 2014

Samantekt  Netnotkun islendinga eykst um taep tvé présent a milli aranna 2013 og 2014 og
teljast na 97% ibua landsins til reglulegra netnotenda. Er pad haesta hlutfall sem
meelist i Evrépu, en medaltal reglulegra netnotenda i I6ndum Evrépusambands-
ins er 75%. Mikil aukning hefur ordid i notkun einstaklinga & farsimum og snjall-
simum til ad tengjast netinu utan heimilis og vinnu, og a pad nud vid um 59%
netnotenda. Verslun einstaklinga & netinu jokst einnig mikid a milli ara, en 67%
netnotenda héfou nua verslad a netinu ari fram ad rannsékn. Aukning netverslun-
ar er mest vid 16nd utan Evrépusambandsins og Bandarikjanna. Netverslun
hefur aukist &4 kvikmyndum og ténlist sem og télvum og jadartaekjum en hins
vegar drdst netverslun verulega saman a milli ara & bokum, timaritum og fjar-
skiptapjénustu.

Arid 2014 h6féu 8% netnotenda greitt fyrir télvuskyspjonustu til ad geyma raf-
raent efni eda deila pvi med 66rum, en arid 2013 héfdu teep 4% svarenda greitt
fyrir geymslurymi & netinu. Pa hafa 24% netnotenda notad télvuforrit sem keyrd
eru i gegnum netid, fyrir ritvinnslu, téflureikni eda glaerukynningar.

Pridjungur islenskra fyrirtaekja selja vérur og pjonustu i gegnum netid eda énnur
vefkerfi og er pad heaesta hlutfall sem meelist & Evrépska efnahagssvaedinu. Pa
keyptu 43% fyrirtaekja & islandi einhverskonar toélvuskyspjonustu af netinu en
6naeg bekking a télvuskyjum kemur i veg fyrir ad 29% fyrirtaekja nyti sér pa
pjonustu.

Inngangur

Rannsoknir 4 notkun einstaklinga og fyrirteekja a télvum og neti eru framkvemdar
arlega 4 vegum Hagstofu Islands. Rannsoknirnar fylgja stodludum spurningalista
sem lagdur er fyrir i 32 Evrépulondum og eru nidurstédurnar samanburdarhafar a
milli landa. Rannsoknirnar eru framkvamdar & 60rum arsfjordungi og mida spurn-
ingarnar ymist vio fyrsta arsfjéoroung sama ars, almanaksarid fyrir framkvaemdina,
eda heilt ar fram ad framkvemdinni. Spurningalisti einstaklinga nar yfir ibla a
Islandi & aldrinum 16-74 &ra. Spurningalisti fyrirtaekja nar yfir fyrirteki med 10
eda fleiri starfsmenn i eftirfarandi atvinnugreinum: framleidsla og veitur; bygg-
ingarstarfsemi og mannvirkjagerd, heild- og smasdluverslun, vidgerdir; flutningur
og geymsla; gististadir, veitingar; upplysingar og fjarskipti; sérhaefo starfsemi, sér-
hefd pjonusta.

Nidurstdodur ur rannsokninni mé einnig finna a vefsidu Hagstofunnar undir lidnum:
Ferdamal, samgongur og upplysingatekni — Upplysingateekni. Hagtidindahefti
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97% landsmanna a aldrinum
16-74 dra eru reglulegir
netnotendur

petta skiptist i: kynningu 4 nidurstodum med texta, skyringar a lykilhugtokum,
upplysingar um framkvamd og svorun, samantekt 4 ensku, og veftoflur.

Netnotkun einstaklinga

Arid 2014 t5ldust 98,2% ibua a fslandi til ,hetnotenda®, en pad eru peir einstak-
lingar sem svara pvi ad peir hafi tengst netinu innan priggja manada fram ad fram-
kveemd spurningalistans. Er pad heekkun upp 4 1,7% fra arinu 2013. Enginn munur
er 4 hlutfollum télvunotkunar annarsvegar og netnotkunar hinsvegar. I nidurstsdum
annarra mealinga rannsoknarinnar eru heildarhlutfoll almennt midud vid netnotend-
ur, en pad er pa sa fjoldi sem tengdist netinu innan priggja manada fyrir rannsokn,
eda 98,2% af heildarmannfjolda 4 aldrinum 16-74 ara.

beir sem tengjast netinu i hverri viku teljast til ,reglulegra netnotenda“: 96,1%
tengjast netinu daglega eda neestum pvi daglega, til samanburdar vid 93,9% arid
2013, og par ad auki tengjast nu 2,7% ad minnsta kosti einu sinni i viku. Eru pessi
98,8% netnotenda ,,reglulegir netnotendur* og er pad 97% af heildarmannfjélda a
aldrinum 16-74 ara.

Ekkert annad land i Evropu er med jafn hatt hlutfall reglulegra netnotenda og
Island og er medaltal reglulegra netnotenda i 28 16ndum Evrépusambandsins 75%.
bau Evropulond par sem reglulegir netnotendur eru yfir 80% af mannfjélda eru:
Noregur (95), Luxemborg (93), Danmork (92), Svipjod og Holland (91), Finnland
(90), Bretland (89), Belgia og byskaland (82).



97% heimila nettengd

Fartélvur og spjaldtélvur
notadar til ad tengjast netinu a
92% heimila

Mynd 1.
Figure 1.
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Skyringar Notes: Lond par sem rannsOknin er 16gd fyrir. Sja landaheiti { téflu 3 & bls. 15. Countries of the
survey. See country names in table 3, page 15.

Tenging vid net innan og utan heimila

Heimili 4 Islandi eru énnur heildareining rannséknarinnar. Spurt hefur verid um ad-
gengi ad télvum og neti & heimilum fra arinu 2002 og eru paer nidurstddur birtar
Gtfra heildarfjolda heimila, en ekki einstaklinga. Arid 2014 eru 96,5% heimila 4
fslandi nettengd. Medaltal nettengdra heimila i 28 rikjum Evropusambandsins er
81%.

Spurt var um taeki sem notud veru til ad tengjast netinu 4 heimilum. Algengast var
a0 fartolvur eda spjaldtdlvur veeru notadar til pess, en atti pad vid 1 91,7% tilfella.
bar & eftir komu 6nnur pradlaus teki, svo sem farsimar, snjallsimar, eda ratbakur,
en voru slik taki notud til tengjast netinu 4 81,9% heimila 4 Islandi. Bordtolvur
voru notadar til ad tengjast netinu & 50,6% heimila og sjonvorp 4 31,7% heimila.
ba voru leikjatolvur notadar til ad tengjast netinu a 20,5% heimila.



Mikil aukning i notkun
einstaklinga a farsimum og
snjallsimum til ad tengjast
netinu

Erfidlega gekk ad manna stédur
UT sérfraedinga i 31% tilfella
2013

Sala fyrirtaekja i gegnum vefkerfi
algengust 4 [slandi

beir einstaklingar sem tengjast netinu utan heimilis og vinnustadar med farsima eda
snjallsima eru 58,9% netnotenda, en maldist pad hlutfall 47,5% arido 2013. ba
tengjast 43,3% netinu utan heimilis og vinnu med fartdlvu, en var pad hlutfall
45,2% arid adur. Jafnframt nota 6,3% netnotenda onnur pradlaus teeki til ad tengj-
ast netinu, en pad hlutfall mealdist 8,5% ario 2013.

Nettenging fyrirtaekja og starfandi sérfraedingar i UT

Gengid var 1t fra pvi ad 611 fyrirtaeki 4 Islandi hefou adgang ad netinu ad einhverju
leyti, en 1 gagnasdfnun arsins 2013 var fyrirtekjum gefinn kostur 4 ad svara ad pau
vaeru ekki nettengd. Voru pa 98% fyrirtaekja nettengd og voru dnnur heildarhlutfoll
i nidurstddum pess ars reiknud utfra peim fjolda. bar sem ekki var gert rad fyrir ad
fyrirteeki geetu verid onettengd arid 2014 midast heildarfjoldi i t6flum arsins vid
heildarfjolda fyrirteekja, en veldur pad par med akvedinni skekkju i samanburdi 4
milli ara (4 pad p6 ekki vio um toflur yfir 611 Evropulondin, par sem heildarhlutfoll
hafa alltaf verid byggo 4 heildarfjolda fyrirteekja i peim toflum).

Arid 2014 voru 23,1% fyrirteekja 4 {slandi med starfandi sérfrading i upplysinga-
teekni. 1 8,3% fyrirtzekja var sérfredingur i UT radinn, eda reynt var ad rada sér-
freding i UT, 4 almanaksarinu fyrir rannsoknina (2013). I 31,4% peirra tilfella
gekk erfidlega ad manna stodu UT sérfraedings.

Netverslun

Af peim fyrirteekjum sem voru med vefsiou (85% fyrirteekja) voru 32% med mogu-
leika & ad panta eda boka voru eda pjonustu & vefsiounum.

Spurningar um so6lu fyrirteekja i gegnum netid og/eda onnur vefkerfi snta ad
almanaksarinu fyrir framkvaemd rannsoknarinnar. Arid 2014 var pvi spurt um
almanaksarid 2013 og 4arid 2013 voru spurningar um almanaksarid 2012. Engin
munur kom fram & milli 4ra i hlutfalli fyrirteekja sem selja voru eda pjonustu i
gegnum vefkerfi, en var pad badi arin um 34%. Er sala fyrirteekja um vefkerfi
hlutfallslega algengust 4 fslandi af Evropulondunum. Nzst 4 eftir fylgja Noregur,
Danmork, Tékkland, Kroatia, Svipjod og bPyskaland (25-28% fyrirtekja).

Arid 2013 hofou spurningar jafnframt verid lagdar fyrir fyrirtaeki um pad hvort
pantanir sem peim hefdu borist i gegnum vefkerfi hefou verid innanlands og/eda
erlendis fra, og pa jafnframt hvort pad hafi verid fra 16ndum innan Evrépusam-
bandsins eda utan pess. Eiga par nidurstoour vido um almanaksarid 2012, en par
sem litlar breytingar hafa sidan ordid 4 milli ara i umfangi s6lu fyrirteekja um
vetkerfi ma gera rad fyrir pvi ad 2012 nidurstddur eigi lika vid um arid 2013. ba
hofdu 29% fyrirteekja 4 islandi selt i gegnum vefkerfi innanlands, 14% til landa
innan Evropusambandsins og 12% til landa utan Evrépusambandsins. Pau 16nd par
sem sala til annarra landa innan Evropusambandsins var um eda yfir 10% af
hlutfalli fyrirteekja voru: Luxemborg, Tékkland, Malta, frland, Lithden, Danmérk
og Austurriki. Einu Evréopulondin par sem hlutfall fyrirtaekja sem héfou fengid
pantanir 1 gegnum vefkerfi fra 60rum l16ndum utan Evréopusambandsins nadi 10%
voru Luxemborg og Malta.



Mikil aukning i verslun
einstaklinga um netid

ber spurningar sem lagdar voru fyrir einstaklinga um verslun peirra & netinu sneru
annars vegar ad premur manudum fram ad framkvaemd rannséknarinnar (fyrstu
prja manudi arsins) og hins vegar ad 12 manudum fram ad framkvemd. Mikil
aukning kom fram i hlutfalli einstaklinga sem verslad h6fou 4 netinu & milli arana
2013 og 2014. ba hofou 48,9% netnotenda verslad 4 netinu & fyrstu premur
manudum arsins 2014, en h6fou verid 35,3% fyrir sama timabil 2013. begar spurt
var um verslun 4 sidustu tolf manudum hoéfou 67,3% netnotenda verslad 1 gegnum
netid 2014, en 57,6% 2013. Ef litid er & hlutfall af heildarmannfjolda, frekar en
hlutfall netnotenda, h6fou 48,2% verslad a fyrstu premur manudum arsins 2014 og
66,4% 4 tolf manudum fram ad april 2014.

Mynd 2. Verslun einstaklinga a netinu, hlutfall af heildarmannfjolda
Figure 2. Internet commerce by individuals, percent of population
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Heesta hlutfall verslunar einstaklinga um netid i Evropu er i Bretlandi, en par h6fou
79% af heildarmannfjolda verslad af netinu ari fram ad framkvamd rannsoknar. I
Danmérku, Noregi, Svipjod og Luxemborg var hlutfallid 74-78% og i Hollandi,
byskalandi og Finnlandi 68-71%. I Frakklandi hofou 62% verslad a netinu, en
nasta land 4 eftir er Belgia, par sem 54% af heildarmannfj6lda hofou verslad a
netinu ari fram ad rannsékn. Medalhlutfall Evrépusambandsins var 50%.

Einstaklingar voru jafnframt spurdir ut i pad hvadan peir hefou verslad 4 netinu tolf
manudum fram ad framkvemd, hvort pad hefdi verid fra innlendum séluadilum,
fra s6luadilum i 16ndum innan Evrépusambandsins, fra Bandarikjunum, eda fra
00rum londum. Mesta aukningin kom fram i fjorda flokknum: fra I6ndum utan
Evrépusambandsins og ekki Bandarikjunum, en nanari upplysingum um hvada
16nd pad veru var ekki safhad. For s netverslun ur 8,6% peirra sem versludu 4
netinu arid 2013 upp 1 18,1% arid 2014. Verslun & hinum svedunum lekkadi
hlutfallslega, mest vid Bandarikin, par sem han for Gr 52% nidur i 48,6%, en par
parf b6 ad hafa i huga ad heildarhlutfallio heekkadi og pvi drost netverslun a
pessum svaedum ekki endilega saman ad 60ru leyti en gagnvart netverslun til
annarra heimshluta.

Ekki hafa verid gefnar Ut samberilegar tolur fyrir Evropu yfir arid 2014, en i
birtingu arsins 2013 voru nidurstddur gefnar Ut yfir verslun af netinu innanlands
annarsvegar og verslun af netinu fra 60rum 16ndum innan Evrépusambandsins
hinsvegar. baer nidurstodur ma sja i myndriti hér 4 neaestu sidu. Gefa peaer nidur-



Adgdbngumidar a vidburdi
algengasta séluvaran i gegnum
netid

Breyting a spurningu
vaentanlega skyring & breytingu
a milli ara i sélu @ hugbunadi og
télvuleikium i gegnum netid

Mesta aukningin a milli ara i

sélu & tonlist og kvikmyndum,
og télvum, ihlutum og
jadartaekjium

stoodur akvedna mynd af veegi innlendrar netverslunar af heildarnetverslun landa.
Sja ma 4 nidurstodunum ad pad land innan Evropusambandsins par sem hlutfalls-
legt veegi verslunar innanlands er hvad mest er Bretland, en pau 16nd innan Evropu-
sambandsins par sem vagi innlendrar netverslunar er hvad minnst eru Lixemborg
og Malta.

Mynd 3. Verslun & netinu, almennt og fra londum ESB 2013
Figure 3. Purchases off the Internet, total vs. within countries of the EU 2013
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proxy.

Hvad verslun a tilteknum voérum og pjonustu i gegnum netid vardar, pa er algengast
ad netnotendur kaupi adgéngumida 4 vidoburdi, eda 75% peirra sem verslad hofou 4
netinu ari fram ad rannsokn. Hafoi adur ordid mikil haekkun i peim 1idi & milli
aranna 2011 og 2012, par sem salan for ar 44,9% upp 1 73,3%.

A samanburdi milli 4ra virdist sala 4 hugbtnadi og tolvuleikjum hafa dregist saman
hvad mest, en par felst po skyringin liklega i pvi ad arid 2013 var lidurinn hug-
bunadur og tolvuleikir samsettur Gr tveimur spurningum, annarvegar um tolvu-
leikjum og hinsvegar annan hugbtinadi, en vid pad hakkadi hlutfallid fra fyrra ari
alika mikio og pad laeekkadi sidan aftur arid 2014 pegar eingdngu var ein spurning
um tolvuleiki og annan hugbunad. Ef nidurstodur 2014 eru bornar saman vid arid
2012 (par sem spurningarnar voru samberilegar) virdist litil breyting hafa ordio i
sOlu & hugbtnadi og télvuleikjum.

A0 00ru leiti kom mesta hlutfallslega aukningin fram i vorulidnum: Tonlist og
kvikmyndir: 45,1% arid 2014 r 38,2% 2013. Hafoi sala 4 tonlist og kvikmyndum
jafnframt tekid stokk milli aranna 2012 og 2013, en pa for hlutfallid ur 31,9% upp i
38,2%. Nastmesta aukningin i netverslun fra arinu 2013 kemur fram i lidnum:
Tolvur, ihlutir og jadarteki: 21,2% arid 2014 ur 15,3% 2013. Litil breyting hafoi
ordid i hlutfallslegu vaegi pess lidar & milli aranna 2012 og 2013, en arid 2011
meldist hlutfallsleg verslun einstaklinga & T6lvum, ihlutum og jadartekjum 10,4%
en for sidan upp 1 15,8% arid 2012. Arid 2014 vard einnig mikil aukning 1 lidnum:
Matvorur eda adrar vorur sem seldar eru i matvoruverslun: 12% ur 6,7% ario 2013.
Haf®i pessi lidur annars meelst heest arid 2010, eda 10,1%.



Mesta laekkunin & milli éra i sélu
a bokum, timaritum og
rafbdkum, og fjarskiptapjonustu

Rumlega pridjungur netnotenda
nota télvuskyspjonustu

Fjéldi peirra sem hafa borgad
fyrir geymslurymi a netinu
nokkurn veginn tvéfaldast a milli
ara

Notkun einstaklinga a
télvuskyjum i sjétta seeti a
[slandi

Mesta leekkunin 4 milli 4ra kom fram i lionum: Bakur, timarit og rafbsekur, sem
meldist nu 33,8%, en hafdi verid 47,2% arid 2013 og jafnframt hafdi sala 1 peim
li0 ekki melst undir 40% fra arinu 2007. Nestmesta lakkunin var i lidnum
Fjarskiptapjonusta, sem for ur 64,5% arid 2013 1 54,2% 2014, en innan pess lidar
teljast medal annars kaup 4 inneign i farsima. [ pessum 1id hafdi komid fram mikil
aukning 4 milli aranna 2011 og 2012, og haa hlutfallid hafdi haldist & milli dranna
2012 og 2013.

Notkun & télvuskyjum

Arid 2014 var sérstakt vidfangsefni breytilegs hluta samevropska spurningalistans
notkun a tolvuskyjum, en arid 2013 hafdi spurningalistinn fyrir einstaklinga &
Islandi jafnframt innihaldid nokkrar spurningar um télvusky, sem voru ad hluta til
byggoar 4 préunarvinnu vid métun spurningalistans 2014 1 Evropu, en spurningarn-
ar eru po ekki alveg paer somu arin tvo.

Meo ,.tolvuskyi® er att vid upplysingateknipjonustu sem veitt er af gagnapjonum i
gegnum netid. A télvuskyjum er haegt ad geyma gdgn utan télvu, spila hljodskrar
og myndbond, en einnig er haegt ad nota forrit 4&n pess ad pau séu uppsett a tolvu-
teekinu sjalfu. Tolvuskyspjonusta er ymist had gjaldi eda Okeypis. Spurt var um
notkun svarenda a4 geymslurymum 4a netinu til ad geyma rafreent efni og deila pvi
med 60rum og einnig & sérstakri pjonustu til ad deila efni rafreent med 60rum, en
flokkast pad undir télvuskyspjonustu.

Arid 2014 hafa 34,3% netnotenda notad geymslurymi 4 netinu til ad geyma rafraent
efni og 35,9% hafa notad geymslurymi & netinu til ad deila rafreenu efni med
o00rum. Jafnframt hafa 8% greitt fyrir notkun & geymslurymi 4 netinu og 24,1%
hafa notad forrit sem keyrd eru i gegnum netid fyrir textaskrar, toflureikni eda
gleerukynningar.

I spurningum arsins 2013 sneru tolvuskysspurningar ad pvi hvort netnotendur
hefou notad geymslurymi a netinu til ad taka Oryggisaftrit af gognum. P4 hofou
32,2% notad geymslurymi a netinu til pess og 3,8% hofou greitt fyrir notkun 4
geymslurymi 4 netinu, en virdist sa fjoldi pvi hafa tvofaldast 4 milli ara, po ad olikt
ordalag spurninga arin tvo geti hafa haft minnihattar ahrif (med aherslu & 6ryggis-
afrit 4 geymslurymum 4 netinu arid 2013, en badi geymslu og dreifingu rafrans
efnis arid 2014). Arid 2013 voru netnotendur jafnframt spurdir ut i pad hvort peir
teekju Oryggisafrit af gdgnunum sinum yfir h6fud, en pad atti vid hja 58,8% peirra.
Einnig voru peir pa spurdir ad pvi hvort peir hefou yfir hofud vistad gogn a
vidmidunartimabilinu, en atti pad vid um 73,8% netnotenda. Nidurstodur um hlut-
fall peirra sem notudu geymslurymi 4 netinu fyrir 6ryggisafrit af gdgnum voru pvi
jafnframt reiknud utfra heildarfjolda peirra sem vistudu gégn sem og peirra sem
toku Oryggisafrit af gognum yfir h6fud.

I nidurstodum fra Evropu ar rannsékninni 2014 kemur i 1jos ad notkun 4 geymslu-
rymum 4 netinu til ad geyma rafrznt efni er i fimm 16ndum algengari en 4 Islandi:
Danmork og Noregi (40-42% af heildarmannfj6lda), Bretlandi, Svipjod og Luxem-
borg (35-38% af heildarmannfjélda).

Arid 2014 var einnig spurt um reynslu einstaklinga af erfidleikum eda vandamalum
vid notkun peirra & tolvuskyspjonustu. Var pa spurt sérstaklega ut i pad hvort peir
hefou upplifad ad pjonusta veeri haegvirk; hvort o6lik teki eda skraartegundir tengd-



Helmingur notenda
télvuskyspjonustu hafa ekki lent
i neinum vandreedum eda
erfidleikum med pjénustuna

Notkun a télvuskyjum
naestmest a medal islenskra
fyrirteekja og mest ef eingéngu
eingdéngu er litid a ,efri*
télvuskyspjonustu

ust illa saman; pad ad teknileg vandamal hefou komid upp; pad ad utanadkomandi
adili hefdu komist 1 gogn; pad ad pjonustuveitandi misnotadi gogn, pad ad skilmal-
ar pjonustuveitanda veru 6ljosir eda ruglingslegir; pad ad vandradi hefou komid
upp vio ad flytja gdgn a milli pjonustuveitenda; eda hvort ad engin vandamal eda
erfidleikar hafi komid upp vid notkun a télvuskyi.

A islandi hofou engir erfidleikar eda vandamal komid upp vid notkun a tolvuskys-
pjonustu & medal 50% notenda hennar. P4 voru taknileg vandamal algengustu
erfidleikarnir eda vandamalin, eda hja 33% notenda tolvuskyja. I Evropu var pad
algengast i Noregi, Bulgariu, islandi, Kréatiu, byskalandi, Ungverjalandi og Dan-
morku (30-35%), en odalgengast i Kypur, Portagal, Tékklandi, frlandi og Lithaen
(4-11%). Heegvirkni i pjonustu var naestalgengasta vandamalid i notkun & tdlvu-
skyspjonustu 4 fslandi, eda hja 30% notenda tolvuskyja. Af 63rum 16ndum var pad
vandamal algengast 1 Rimeniu, Bulgariu, Kroatiu (52-77%), en 6algengast i Porta-
gal, Lithden, Kypur og Tékklandi (7-16%). Pridja algengasta vandamalid vid
tolvuskysnotkun & Islandi var pad ad olik teki eda skraartegundir tengdust illa
saman, eda hja 22% notenda tdlvuskyja. Var pad algengast i Danmdorku, Hollandi,
Rumeniu, Noregi og Bulgariu (29-34%), en oOalgengast i Portugal, Kypur, Tékk-
landi, Grikklandi og Irlandi (4-8%). Pvi naest kom pad ad i 1j6s hafi komid ad skil-
malar pjonustuveitanda hafi verid 6ljosir eda ruglingslegir vid pad ad notendur
kynntu sér skilmalana, en atti pad vid um 10% notenda télvuskyja. Var pad algeng-
ast 1 Svipjod, Pyskalandi, Noregi og Hollandi (25-34%), en oOalgengast i Kypur,
Tékklandi, Portugal, frlandi og Lithaen (1-3%). Vandradi vid ad flytja gogn 4
milli pjonustuveitenda hofodu eingdngu komid upp hja 8% notenda tolvuskys-
pjonustu 4 Islandi. Var pad vandamal algengast i Finnlandi, Danmérku, Frakklandi,
Svipj6d og Hollandi (13-16%), en dalgengast i Kypur, Portigal, irlandi og Kroatiu
(1-3%). A Islandi h6fdu 3% notenda tolvuskyja lent i pvi ad utanadkomandi adilar
kaemust 1 gognin peirra. Var pad algengast i Bulgariu, Rumeniu, Méltu, byskalandi
og Bretlandi (6-8%), en o6algengast i Tékklandi, Portagal, Kroatiu, Grikklandi og
Finnlandi (0-1%). Sjaldgafasta vandamalid vid notkun tolvuskyja a islandi var ad
pjonustuveitandi misnotadi gogn, eda eingdngu hja 1% notenda tolvuskyja. Meld-
ist pad vida 0%, eda hja: Tékklandi, Kroatiu, Finnlandi, frlandi, Lettlandi og Pol-
landi, en var algengast (3%) hja: Balgariu, Moltu og byskalandi.

Svarendur fyrirteekja fengu spurningar um notkun a télvuskyspjonustu. ba keyptu
43% fyrirtzekja 4 Islandi einhverskonar tolvuskyspjonustu af netinu, en var pad ein-
gongu algengara i Finnlandi, eda 51%. Medaltal 32 landa Evrépusambandsins var
19%. A Islandi voru 32,2% fyrirtekja med skrar geymdar 4 tolvuskyi og 31,5%
med gagnagrunna. 29,9% fyrirteekja voru med tdlvupost af tdlvuskyi, 26,8% voru
med bokhaldshugbtnad af télvuskyi og 19,6% voru med skrifstofuhugbtinad af
tolvuskyi. Pa notudu 11,5% fyrirtaekja tdlvusky til ad auka reikniafl og 10,7% voru
med CRM af tolvuskyi. Litill munur var & pvi hvort fyrirtaeki fengju télvuskys-
pjonustu af almennum gagnagrunnspjoni eda af sér gagnagrunni fyrirtekis (20,2%
og 18,2%). Almennt voru hinar ymsu tegundir tolvuskyspjonustu med hestu
melingarnar 4 Islandi af Evrépulondunum, en hvad pad vardadi ad vera med
tolvupost af tolvuskyi voru Italia (35%) og Finnland (33%) hlutfallslega haerri en
fsland; CRM af t5lvuskyi var algengara i Finnlandi (15%) og Danmérku (13%); en
reikniafl af tolvuskyi var eingéngu algengara i Danmdrku (13%). Pa eru
bokhaldshugbtinadur, CRM og reikniafl flokkad sem ,efri‘ tolvuskyspjonusta, og ef
litid er & hversu morg fyrirtaeki kaupa eitthvad af peirri pjonustu er island hest,
med 31%, og neesta land 4 eftir er Finnland, med 27%.



Onazeg pekking & télvuskyjum
kemur i veg fyrir ad 29%
fyrirtaekja nyta sér pjonustuna

Svarendur fyrirtaekja voru spurdir ut i hindranir vid ad nota télvuskyspjonustu sem
hefdu ymist dregid ur henni eda komid alveg i veg fyrir hana hja fyrirteekjunum. A
Islandi var har kostnadur pad algengasta sem hafdi ordid til pess ad draga tir notkun
fyrirtaekja & tolvuskyspjonustu, eda hja 10% fyrirteekja, en pad algengasta sem kom
alveg 1 veg fyrir a0 fyrirteeki notudu télvusky var onaeg pekking a pjonustunni, 29%
(ESB medaltal: 33%), og par & eftir har kostnadur, 12% (ESB medaltal: 24%),
Ovissa um stadsetningu gagna, 11% (ESB medaltal: 26%), haetta & ad trunadar-
upplysingar lekju, 10% (ESB medaltal: 28%), og 6vissa um tilheyrandi 16gsdgu
eda vidbragdsaztlun ef vandamal kaemu upp, 9% (ESB medaltal: 25%).
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Skyringar

Rannsokn einstaklinga og heimila

Netnotendur

beir sem tengst hafa netinu einhvertima & fyrstu premur manudum arsins (premur
manudum fram ad rannsokn). Flestar spurningar listans eru eingdéngu lagdar fyrir
ba svarendur sem teljast pannig til netnotenda og eru hlutfoll ad 6llu j6fnu midud
vi0 pann heildarfjolda. Einnig er spurt um tidni netnotkunar, par sem svarendur
gefa upp hvort peir tengist netinu 4 hverjum degi, sjaldnar en a4 hverjum degi en po
allavega einu sinni i viku, eda sjaldnar en pad. Teljast peir sem tengjast netinu a
hverjum degi, eda allavega einu sinni i viku, til ,reglulegra netnotenda“. Tidni
netnotkunar hefur pé ekki ahrif & hvada spurningar svarendur fa, 6likt spurningu
um hversu langt er sidan svarendur tengdust netinu sidast.

Tolvunotendur

[ fyrri rannsoknum hefur spurning um notkun einstaklinga 4 t5lvum verid borin upp
fyrir svarendur 4 undan spurningu um netnotkun. ba hefur akvedid hlutfall svar-
enda verid tolvunotendur an pess ad vera netnotendur. Med framkveaemd listans arid
2014 voru svarendur fyrst spurdir t i netnotkun og eingdngu peir sem svorudu ad
peir hefou ekki tengst netinu & fyrstu premur manudum arsins voru spurdir ut i
télvunotkun, en engin munur kom fram a télvu- og netnotkun i nidurstédum.

Heimili

Heimili eru 6nnur Urtakseining rannsoknarinnar, auk einstaklinga. Heimilisbreytan
hefur sina eigin vog sem er vigtud upp i heildarfjolda heimila. Svér vardandi
tolvueign og nettengingar heimila eru settar fram utfra heildarfjolda heimila, en
ekki einstaklinga.

Tolvusky

Med tolvuskyi er att vid upplysingateknipjonustu sem veitt er af gagnapjonum i
gegnum netid. A télvuskyjum er haegt ad geyma gdgn utan télvu, spila hljodskrar
og myndbdnd, en einnig ad nota forrit an pess ad pau séu uppsett a télvutaekinu
sjalfu. Tolvuskyspjonusta er ymist had gjaldi eda okeypis. I spurningalistanum
2014 naodu tdlvuskysspurningar yfir notkun 4 geymslurymum til ad geyma rafraent
efni og deila peim med 60rum, sérstaka pjonustu til ad deila rafrenu efni med
00rum, og hugbunad sem keyrdur i gegnum netid. Pa hofou komid fyrir spurningar
um télvuskyspjonustu i framkvemd arsins 2013, en pa var aherslan 4 notkun a
geymslurymi & netinu til ad taka oryggisafrit af gognum.

Rannsdékn fyrirtaekja

Nettengd fyrirteeki

[ fyrri rannséknum, fram til arsins 2014, voru svarendur fyrirtaekja spurdir ad pvi
hvort fyrirteekid veeri med nettengingu og fengu eingéngu pau fyrirteeki sem pad
atti vid um spurningar sem sneru ad netnotkun fyrirteekis. Voru heildarhlutfoll i
nidurstodum jafnframt midud vid nettengd fyrirtaeki. En i framkvaemd arsins 2014
var gert rad fyrir ad 611 fyrirtaki 4 islandi hefou adgang ad netinu ad einhverju leyti
og midast pvi heildarhlutfoll i fyrsta skipti vid heildarfjolda fyrirtaekja og eru nidur-
stoour arsins i ar pvi ekki fullkomlega samberilegar vid birtar nidurstodur fyrri ara.
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CRM

Skammstéfun fyrir Customer Relationship Management, en pad er hugbunadar-
teekni sem notud er fyrir stjornun vidskiptatengsla og til ad halda utan um upp-
lysingar um vidskiptavini.

Framkvaamd, urtak og svorun

Badar rannsoknir voru framkvemdar 4 60rum arsfjordungi arsins 2014. Rannsokn
einstaklinga og heimila er framkvemd med simavidtolum, en rannsokn fyrirtaekja
er framkveemd baedi 4 vefnum og med simaviotdlum.

bydi rannsdknar einstaklinga, sem nzr yfir ibua 4 Islandi 4 aldrinum 16-74 4ra
samanstendur af 235.147 einstaklingum og er urtakid 2.100 einstaklingar. bydi
heimila samanstendur af 113.500 heimilum, en urtak einstaklinga neer lika yfir
heimili. b4 var svarhlutfall einstaklinga 75% og heimila 77% (ef ekki naest 1 ein-
staklinga geta adrir heimilismenn svarad spurningum sem snua ad heimilum).

[ pydi rannsoknar fyrirtekja voru 1462 fyrirtaeki. Urtak samanst6d af 789 fyrirtakj-
um og svarhlutfall var 85%.
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English summary

Internet usage in Iceland increases by almost two percentage points between
the years 2013 and 2014, with 97% of the population being regular users of the
Internet in 2014, which is the highest percentage of Internet users in a Euro-
pean country. The average percentage of regular Internet users within the
European Union is 75%. A considerable increase comes out between years in
individuals’ use of mobile phones and smartphones to connect to the Internet
outside of their homes and workplaces, which now applies to 59% of Internet
users. E-commerce by individuals also increased considerably between years,
with 67% of Internet users having made purchases over the Internet in the
twelve months leading up the survey. The e-commerce of movies and music in-
creased as did e-commerce with computers and computer hardware, while
there was a decrease in the e-commerce of books, magazines and telecom-
munication services.

In 2014 8% of Internet users had paid for cloud computing services for saving
or sharing files, but in 2013 less than 4% of Internet users claimed to have paid
for Internet storage space. Furthermore, 24% of Internet users have used com-
puter software run over the Internet for editing text documents, spreadsheets of
presentations.

One third of Icelandic enterprises receive orders over the Internet, or web-
based systems other than the Internet. Furthermore, 43% of Icelandic enter-
prises purchase some sort of cloud computing service, while insufficient know-
ledge on cloud computing prevents 29% of enterprises from using cloud
computing services.



Tafla 1. Tidni netnotkunar islendinga 20132014
Table 1. Frequency of Internet usage of individuals in Iceland 20132014
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Hlutfall 2014 2013
Percent Daglega eda A.m.k. einu Sjaldnar en Daglega eda A.m.k. einu Sjaldnar en
nestum daglega sinni { viku einu sinni i viku nestum daglega sinni { viku einu sinni i viku
Every day or At least once Less than ~ Every day or At least once Less than
almost every day a week once a weekalmost every day a week once a week
Allir All 95,3 34 1,4 93,9 4,7 1,4
Karlar Males 95,4 3,5 1,0 94,2 4,6 1,2
16-24 ara years 98,1 1,3 1,0 97,4 2,6 0,0
25-54 ara years 96,4 3,2 0,4 95,3 3,7 1,0
55-74 ara years 91,3 5,7 2,9 89,0 8,6 2,4
Konur Females 95,1 3,2 1,7 93,6 4.8 1,6
16-24 ara years 96,7 2,6 0,7 100,0 0,0 0,0
25-54 ara years 99,0 1,0 0,0 95,8 34 0,8
55-74 ara years 91,3 53 34 83,1 12,2 4,8
Buseta Residence
Hofuoborgarsveedi Capital region 95,2 33 1,6 95,1 3,9 1,0
Landsbyggd Other regions 95,5 3,5 1,0 91,8 6,2 2,0
Menntun Education
Skyldunam Primary 92,0 6,0 2,1 89,1 8,6 23
Stident eda idnnam Secondary 95,6 2,7 1,7 93,7 4,6 1,7
Ném 4 haskolastigi Tertiary 98,1 1,8 0,1 99,2 0,8 0,0
Atvinna Occupation
Namsmadur Student 98,5 1,5 0,0 99,6 0,4 0,0
Starfandi Employed 96,1 2,7 1,2 94,8 4.5 0,8
Adrir Others 89,1 7,9 3,0 86,0 8,5 5,5

Skyringar Notes: Hlutfall netnotenda (peirra sem tengst h6fou netinu innan priggja manada). Percent of Internet users (those who had connected to the

Internet within three months).
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Tafla2. Tenging vid net utan heimilis eda vinnu um pradlaus teki 2013-2014
Table 2. Individuals’ use of Internet enabled mobile devices 2013—2014

Hlutfall 2014 2013
Percent Farsimi Onnur Farsimi Onnur
eda snjallsimi pradlaus teeki  eda snjallsimi pradlaus teki
Mobile phone Fart6lva Other  Mobile phone Fartolva Other
or smartphone Laptop portable devices  or smartphone Laptop portable devices
Allir All 58,9 433 6,3 47,5 452 8,5
Karlar Males 58,5 45,1 6,9 50,3 46,1 10,3
16-24 ara years 83,2 52,9 16,0 66,3 54,9 9,0
25-54 ara years 64,9 49,0 6,7 56,4 47,2 12,8
55-74 éara years 26,1 30,3 1,3 22,6 36,3 5,2
Konur Females 59,4 41,4 5,7 44,6 44,1 6,7
16-24 ara years 93,7 53,6 5,4 70,4 55,3 12,7
25-54 ara years 76,1 43,8 7,0 49,0 46,6 6,5
55-74 éara years 33,4 35,2 4,7 13,1 29,1 2,6
Biseta Residence
Hofuoborgarsv. Capital region 61,7 46,3 7,5 51,3 46,8 9,1
Landsbyggd Other regions 54,2 38,1 4.4 40,6 42,2 7,5
Menntun Education
Skyldunam Primary 53,9 33,5 7,4 43,3 35,3 5,6
Stident eda idnnam Secondary 56,5 40,5 5,4 43,6 435 9,1
Ném 4 haskolastigi Tertiary 67,5 56,9 6,7 57,1 57,6 10,8
Atvinna Occupation
Namsmadur Student 88,2 66,4 8,1 66,9 60,1 11,7
Starfandi Employed 60,8 43,6 6,5 47,3 439 8,8
AOorir Others 31,1 27,2 3,6 30,3 36,1 4,6

Skyringar Notes: Hlutfall netnotenda (peirra sem tengst hofou netinu innnan priggja manada). Percent of Internet users (those who had connected to the

Internet within three months).



Tafla3. Sala fyrirtaekja i Evropu um vefkerfi 2012-2013

Table 3. Web-based sales of enterprises in Europe 2012—2013
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Hlutfall 2012
Percent Um netid eda 6nnur vefkerfi Onnur 16nd Onnur 16nd
Through the Internet Innanlands innan ESB utan ESB
or other web-based systems Within ~ Other countries  Other countries
2013 2012 own country within EU outside EU
Island Iceland 34,0 34,0 29,0 14,0 12,0
Noregur Norway 28,0 28,0 25,0 6,0 4,0
Evrépusambandid European Union 18,0 17,0 16,0 7,0 4,0
Svipjod Sweden 26,0 26,0 24,0 8,0 6,0
Finnland Finland 19,0 19,0 18,0 5,0 4,0
Danmoérk Denmark 28,0 30,0 29,0 10,0 6,0
byskaland Germany 25,0 26,0
Holland Netherlands 24,0 22,0 21,0 9,0 4.0
Belgia Belgium 24,0 21,0 19,0 9,0 4,0
Luxemborg Luxembourg 13,0 17,0 14,0 15,0 12,0
Frakkland France 15,0 14,0 14,0 6,0 3,0
ftalia Iraly 8,0 8,0 7,0 4,0 3,0
Spann Spain 18,0 14,0 14,0 5,0 2,0
Portugal Portugal 15,0 15,0 14,0 6,0 4.0
Bretland United Kingdom 22,0 22,0 21,0 9,0 7,0
frland Ireland 24,0 23,0 19,0 12,0 9,0
Tékkland Czech Republic 28,0 27,0 27,0 13,0 4,0
Polland Poland 12,0 11,0 11,0 4,0 2,0
Slovakia Slovakia 14,0 20,0 18,0 9,0 3,0
Lithaen Lithuania 19,0 22,0 21,0 11,0 7,0
Lettland Latvia 9,0 10,0 9,0 4,0 2,0
Eistland Estonia 14,0 13,0 12,0 6,0 2,0
Austurriki Austria 17,0 16,0 16,0 10,0 5,0
Ungverjaland Hungary 13,0 13,0 12,0 4.0 2,0
Slovenia Slovenia 18,0 15,0 14,0 6,0 4.0
Kréatia Croatia 27,0 21,0 20,0 9,0 6,0
Ramenia Romania 8,0 10,0 9,0 4,0 1,0
Bulgaria Bulgaria 9,0 7,0 7,0 2,0 1,0
Makedonia Macedonia 7,0 6,0 6,0 2,0 2,0
Malta Malta 19,0 18,0 15,0 13,0 10,0
Grikkland Greece 10,0 10,0 10,0 4.0 3,0
Kypur Cyprus 12,0 8,0 7,0 6,0 5,0

Skyringar Notes: Hlutfall fyrirtaekja. Londum radad eftir hnattlegunalgun. Percent of enterprises. Countries ordered by global position proxy.

Heimild Source: http://ec.europa.eu/eurostat/web/information-society/data/database.
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Tafla4. Verslun einstaklinga um netio 2009-2014
Table 4. E-commerce by individuals 2009-2014

Hlutfall Percent 2009 2010 2011 2012 2013 2014
Island Iceland 44,0 45,0 49,0 54,0 56,0 66,0
Noregur Norway 70,0 71,0 73,0 76,0 73,0 77,0
Evrépusambandid European Union 37,0 40,0 43,0 45,0 47,0 50,0
Svipjod Sweden 63,0 66,0 71,0 74,0 73,0 75,0
Finnland Finland 54,0 59,0 62,0 65,0 65,0 68,0
Danmoérk Denmark 64,0 68,0 70,0 73,0 77,0 78,0
byskaland Germany 56,0 60,0 64,0 65,0 68,0 70,0
Holland Netherlands 63,0 67,0 69,0 65,0 73,0 71,0
Belgia Belgium 36,0 38,0 43,0 45,0 48,0 54,0
Luxemborg Luxembourg 58,0 60,0 65,0 68,0 70,0 74,0
Frakkland France 44,0 54,0 53,0 57,0 59,0 62,0
ftalia Iraly 12,0 15,0 15,0 17,0 20,0 22,0
Spann Spain 23,0 24,0 27,0 31,0 32,0 37,0
Portugal Portugal 13,0 15,0 18,0 22,0 25,0 26,0
Bretland United Kingdom 66,0 67,0 71,0 73,0 77,0 79,0
frland Ireland 37,0 36,0 43,0 46,0 46,0 50,0
Tékkland Czech Republic 24,0 27,0 30,0 32,0 36,0 43,0
Polland Poland 23,0 29,0 30,0 30,0 32,0 34,0
Slovakia Slovakia 28,0 33,0 37,0 45,0 44,0 48,0
Lithaen Lithuania 8,0 11,0 16,0 20,0 26,0 26,0
Lettland Latvia 19,0 17,0 20,0 27,0 32,0 34,0
Eistland Estonia 17,0 17,0 21,0 23,0 23,0 49,0
Austurriki Austria 41,0 42,0 44,0 48,0 54,0 53,0
Ungverjaland Hungary 16,0 18,0 22,0 25,0 28,0 32,0
Slovenia Slovenia 24,0 27,0 31,0 34,0 36,0 37,0
Kréatia Croatia 10,0 14,0 17,0 23,0 26,0 28,0
Ramenia Romania 2,0 4,0 6,0 5,0 8,0 10,0
Bulgaria Bulgaria 5,0 5,0 7,0 9,0 12,0 17,0
Malta Malta 34,0 38,0 45,0 44,0 46,0 47,0
Grikkland Greece 10,0 12,0 18,0 20,0 25,0 26,0
Kypur Cyprus 16,0 18,0 21,0 21,0 25,0 27,0

Skyringar Notes: Hlutfall peirra sem versludu 4 netinu ari fram ad rannsokn. Hlutfall heildarmannfj6lda & aldrinum 16-74 4ra. Londum radad eftir
hnattlegunalgun. Percent of those who had made purchases over the Internet in the year leading up to the survey. Percent of population age 16-74.
Countries ordered by global position proxy.

Heimild Source: http://ec.europa.eu/eurostat/web/information-society/data/database.



TaflaS. Upprunaland séluadila 2013-2014

Table 5. E-commerce, sellers by countries 2013-2014
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Hlutfall Fyrirteeki fra Fyrirteeki fra Fyrirteeki annars
Percent 16ndum ESB Bandarikjunum stadar fra
Innlend fyrirteki Sellers from Sellers from Sellers from the
Icelandic sellers countries of EU the USA rest of the world
2014 2013 2014 2013 2014 2013 2014 2013
Allir All 65,6 64,6 45,6 43,0 48,6 52,0 18,1 8,6
Karlar Males 59,7 57,5 50,6 49,3 55,5 58,3 19,7 11,0
16-24 ara years 54,8 43,7 35,9 39,8 66,7 62,9 12,6 7,6
25-54 ara years 60,8 60,2 58,2 53,4 53,6 59,0 22,0 12,3
55-74 éara years 61,0 63,9 37,7 45,1 48,9 49,8 19,2 9,6
Konur Females 71,6 72,2 40,5 36,2 41,6 453 16,4 6,2
16-24 ara years 72,4 73,3 443 26,4 37,3 42,1 15,6 3,9
25-54 ara years 75,0 71,5 43,8 39,2 44,2 47,8 19,8 7,1
55-74 éara years 67,2 74,1 34,5 33,8 41,1 37,7 13,0 4.4
Buseta Residence
Hofuoborgarsveedi Capital region 64,8 60,6 49,5 49,1 54,6 60,0 18,5 9,0
Landsbyggd Other regions 66,9 72,0 38,9 31,6 38,4 37,2 17,4 8,0
Menntun Education
Skyldunam Primary 66,7 62,9 34,6 38,8 46,1 42,4 18,1 7,9
Stident eda idnnam Secondary 63,4 65,0 45,2 38,8 44,8 473 18,6 9,3
Ném 4 haskolastigi Tertiary 67,8 65,2 53,9 49,9 55,5 62,8 17,3 8,4
Atvinna Occupation
Néamsmadur Student 57,4 66,1 43,2 39,4 55,2 54,8 17,4 4,7
Starfandi Employed 66,3 64,2 47,5 452 48,3 52,4 18,0 9,8
Adrir Others 73,0 64,6 32,5 34,6 45,1 46,1 19,5 7,5

Skyringar Notes: Hlutfall peirra sem versludu 4 netinu ari fram ad rannsokn. Hlutfall heildarmannfjolda & aldrinum 16-74 &ra. Percent of those who had
made purchases over the Internet in the year leading up to the survey. Percent of population age 16—74.
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Tafla 6. Voru- og pjonustukaup 4 netinu 2011-2014
Table 6. Purchases of goods and services off the Internet 2011-2014

Hlutfall Percent 2011 2012 2013 2014
Adgongumidar a4 vidburdi Tickets for events 449 73,3 70,4 74,5
Farmidar, bilaleigubil o.fl. ferdatengt Travel, travel arrangements 46,9 64,5 64,8 62,9
Gisting aferdalogum Accommodation on travels 41,0 55,7 55,8 54,5
Tolvur, ihlutir og jadarteki Computer hardware 10,4 15,8 15,3 21,2
Rafteeki, myndavélar Electornic equipment e.g. cameras 16,4 22,9 22,1 15,9
Hluti til heimilisins, ekki rafteki Householdgoods, excluding electronics 17,4 33,5 27,9 30,2
Tonlist, kvikmyndir Music, films 31,0 31,9 38,2 45,1
Bekur, timarit, ratbeekur Books, magazines, e-books 41,5 445 472 33,8
Kennsluefni 4 rafreenuformi E-learning material 19,6 18,4 20,8 21,0
Fot, skor, iprottavorur Clothes, sport goods 40,9 45,6 50,4 534
Matveeli, hreinletisvorur Food and groceries 9,4 8,4 6,7 12,0
Lyf Medicine 6,7 7,5 8,4 8,8
Hugbunadur fyrir télvur, tdlvuleikir Computer software including video games 343 34,5 425! 35,2
Fjarskiptapjonusta Telecommunication services 54,9 61,7 64,5 54,2
Hlutabréf, tryggingar og fleira p.h. Shares, insurance etc. 10,1 12,5 13,7 12,4
Annad® Other’ 6,1 9.4 13,2 13,2

! Spurning um hugbunad brotin nidur arid 2013, sem gaeti skyrt aukningu pad ar. Question on computer software was divided in 2013, which possibly
explains the increase that year.

2 Lidurinn ,,annad“ er breytilegur 4 milli ara par sem adrir 1idir beetast vid og eru teknir it 4 milli ara. The answer option 'other’ is different between years
as the other answer options change between years.

Skyringar Notes: Hlutfall peirra sem versludu 4 netinu ari fram ad rannsokn. Vidmidunartimi er ar fram ad rannsokn. Percent of people making
purchases off the Internet in a year leading up to the survey. Reference period is one year leading up to the survey.
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Table 7. The use of cloud computing services by enterprises in Europe 2014
Hlutfall Bokhalds-
Percent Skrifstofu- Geymsla Geymsla  hugbtinadur

Tovu-  hugbunadur gagnagrunns skraa Finance/ Reikniafl

postur Office Database File accounting CRM Computing

E-mail software hosting hosting software CRM power
Island Iceland 30,0 19,0 31,0 32,0 27,0 11,0 11,0
Noregur Norway 19,0 12,0 16,0 19,0 12,0 10,0 9,0
ESB EU 12,0 6,0 7,0 10,0 6,0 4,0 3,0
Svipjod Sweden 22,0 12,0 17,0 26,0 15,0 10,0 10,0
Finnland Finland 33,0 20,0 19,0 27,0 20,0 15,0 7,0
Danmérk Denmark 24,0 16,0 21,0 26,0 18,0 13,0 13,0
byskaland Germany 5,0 2,0 4,0 6,0 3,0 2,0 2,0
Holland Netherlands 15,0 11,0 18,0 17,0 14,0 10,0 5,0
Belgia Belgium 11,0 7,0 10,0 13,0 7,0 6,0 5,0
Luxemborg Luxembourg 6,0 4,0 5,0 8,0 2,0 2,0 2,0
Frakkland France 7,0 4,0 6,0 7,0 3,0 3,0 2,0
ftalia Iraly 35,0 16,0 11,0 13,0 13,0 6,0 3,0
Spann Spain 9,0 4,0 8,0 10,0 3,0 3,0 4,0
Portugal Portugal 10,0 5,0 4,0 6,0 4,0 2,0 4.0
Bretland United Kingdom 12,0 7,0 10,0 17,0 6,0 6,0 5,0
frland Ireland 16,0 10,0 10,0 20,0 7,0 6,0 5,0
Tékkland Czech Republic 12,0 6,0 5,0 6,0 5,0 3,0 3,0
Polland Poland 4,0 2,0 2,0 3,0 2,0 1,0 1,0
Slovakia Slovakia 16,0 9,0 6,0 7,0 10,0 3,0 4,0
Lithden Lithuania 9,0 5,0 6,0 7,0 6,0 5,0 5,0
Lettland Latvia 3,0 2,0 3,0 3,0 3,0 1,0 1,0
Eistland Estonia 9,0 6,0 3,0 6,0 7,0 2,0 1,0
Austurriki Austria 6,0 4,0 4,0 6,0 3,0 3,0 2,0
Ungverjaland Hungary 5,0 3,0 3,0 4,0 3,0 2,0 2,0
Slovenia Slovenia 10,0 5,0 6,0 7,0 5,0 3,0 4.0
Kréatia Croatia 19,0 12,0 10,0 11,0 11,0 3,0 6,0
Ramenia Romania 4,0 2,0 2,0 2,0 2,0 0,0 1,0
Bulgaria Bulgaria 6,0 4,0 4,0 4,0 4,0 2,0 1,0
Malta Malta 10,0 5,0 8,0 10,0 3,0 3,0 3,0
Grikkland Greece 5,0 2,0 3,0 4,0 2,0 2,0 2,0
Kypur Cyprus 7,0 4,0 3,0 7,0 2,0 3,0 2,0

Heimild Source: Eurostat: http://ec.europa.eu/eurostat/web/information-society/data/database.
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